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surprising things I've learned in 30 years

of AE Marketing

Clients don’t
want to buy
what you're
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m, and a place for young
athletes to be enga sports, stay out of trouble
and have fun = .
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YOUR CLIENTS CAN'T YOUR CLIENTS CAN'T

TOUCH IT TOUCH IT
FEEL IT FEEL IT

SMELL IT SMELL IT
TASTE IT TASTE IT

TRY IT OUT AHEAD OF w |
- - J

OR TAKE IT BACK
IF THEY’'RE NOT
HAPPY

QUALITY

You need to s&&
on more than
just the merits
of your work.
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relationships
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Ya gotta make
more noisel!

WHAT'S IT LIKE TO SHOP

<YOUR -

Sto re Everyone shogi " "¢
be involved in .
® business develbment




in the wrong hole

It all starts with Drive . ..

It all starts with Drive . . .

* Need for Achievement
 Competitiveness
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Do they have the
‘sales gene?’

It all starts with Drive . ..
* Need for Achievement
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It all starts with Drive . ..
e Need for Achievement

« Competitiveness

* Optimism
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® clients

So much open space!
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You
market share

Your next new client is currently
being served by someone else
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The overwhelming
advantage of working
with you

We have a lot to
learn from beer,

® soap and cars.

There are no more good
ideas in here

What do these companies
have in common?

Cestols

A well-know name




A well-know name

A strong reputation

A well-know name
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A well-know name
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A strong BRAND IMAGE



Branding has
three objectives:
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1. Establish name recognition

2. Enhance
reputation

ROLLS

and love you

Your clients know you

3. Build ‘mind share’

But the rest of the world
has never heard of you
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| SUCCESS
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That's not your presentation
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“We’ll exceed your expectations”

The weak link in that claim

Why not a formal ‘welcome’
process?
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So much
meaningless drivel

How will you measure

expectations and performance?
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SELLING HARVEY MACAAY
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D16 YOUR
WELL
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